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Love Launnie Shines Light on the City 

Media opportunity – Friday 18th September, details below.  

Out of the darkness of COVID-19 comes ‘Love Launnie’, Cityprom’s new marketing campaign to highlight 
all there is to love about Launceston.  

The ‘Love Launnie’ branded tagline has been conceived by Cityprom as a collaborative campaign, to 
support and promote local businesses within the CBD as well as for the community to embrace, by sharing 
what they love about Launceston. Launceston Central City is providing a toolkit for anyone and everyone 
to use to help promote our beautiful city.  

“We are pleased to have launched this new promotion to highlight our wonderful city and all the things 
that make it so ‘loved’ by locals”, said Amanda McEvoy, Interim Executive Officer “Love Launnie 
summers... Love Launnie cafes... Love Launnie boutquie shopping, the list goes on, there’s so much to 
love about Launceston and this campaign aims to tap into all that is great about our city”. 

The promotion started with a soft launch in late August with a fleet of bus backs in Launceston and 
Devonport and print advertising in Hobart and this week saw the remainder of the promotion rolled out 
with a variety of print, television and radio advertising all aimed at promoting Launceston Central City. 
The team have been busily getting information and window decals out to city businesses to add some 
colour and help spread the Love Launnie message, which has been well received by members. 

Throughout the coming months Launceston Central City will run a number of competitions to encourage 
the community to show their support for the campaign and local businesses. To start things off there is a 
Shop to Win competition whereby shoppers can enter any purchases over $20 into the draw to win some 
great prizes. Come late September you will see a fleet of Love Launnie bumper stickers pop up and in 
October the first of weekly spot prizes will be drawn by Chilli 90.1F FM, who will be out on the streets of 
Launceston Central City looking for vehicles displaying a bumper sticker. Keep an eye out for a free 
bumper sticker, which will be available at select locations across the city. The giveaways don’t stop there 
with more competitions to come in the next 6 months to say thanks for supporting local. For all 
competition details visit launcestoncentralcity.com.au/competitions. 



“Locals really do love Launnie and we want to inspire others to love it too, from the unique businesses to 
the friendly faces and little quirks that make this city home.” said Cityprom’s Marketing Manager, Larissa 
Murray. “We are looking forward to businesses, local clubs and the community get behind the campaign 
to share the Love Launnie message and support our city.” 

Love Launnie will be promoted until March 2021 and businesses and the local community are encouraged 
to jump on board and show their support by embracing the Love Launnie message, for more information 
on the campaign and competitions visit launcestoncentralcity.com.au/lovelaunnie 

 

MEDIA OPPORTUNITY 

When: 2.30pm on Friday 18 September 

Where: Brisbane Street Mall, Launceston (outside Edge Clothing) 

 

If you would like more information about this topic, please call Amanda McEvoy or Larissa Murray on 03 

6334 3321, or email info@cityprom.com.au 
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