LAUNCESTONCENTRALCITY.COM.AU

ANNUAL
REPORT
2019-20

LAUNCESTON
CENTRAL CITY

CONTENTS

About Cityprom...........................................................1
Corporate Governance Statement.......................2
The Year at a Glance.........................................4 & 14
VIBE! Program........................................................6-7
Board of Directors and staff.............................8-10
Chair’s Report..............................................................11
Interim Executive Officer’s Report.................12-13
Annual Financial Report..................................15-23

OUR VISION

WHO WE ARE

WHY?

HOW?

Our services and areas of expertise fall under three categories;
activation, advocacy and advisory services. These are
designed to not only increase visitation to Launceston Central
City, but also deliver optimum outcomes for the wide variety of
businesses within our membership.

By developing and implementing immediate and longer-term
strategies under the framework of Activation, Advocacy and
Advisory.

Cityprom works in partnership with its member businesses to
create a vibrant hub for people to live, work, shop, trade, learn,
invest, engage with, enjoy and experience.

Partnering with members to create an environment where they
can thrive.

Using a combination of approaches and working with a wide
range of stakeholders, we work to develop and maintain
Launceston’s reputation as a great regional city.

To make Launceston Central City a people focused, vibrant
and magnetic hub.

WHAT?
Activation: Developing and supporting events, campaigns and
place-making activities that attract and inspire people to love
Launceston Central City.
Advocacy: Representing our members on issues to make
owning and operating a business in the city easier.
Advisory: Supporting our members to enable them to do what
they do best through initiatives such as the ‘Bricks and Mortar
Series’ and access to educational offerings.

We have a dedicated volunteer board and a passionate,
productive and experienced team.
Since inception in 1988 we have evolved to be the
contemporary and collaborative organisation we are today.

ABOUT
CITYPROM

FUNDING
City of Launceston collect a levy on behalf of Cityprom
based on a percentage of the Assessed Annual Value
(AAV) of each commercial property.
These funds are allocated to Cityprom to undertake
our objectives. Cityprom presents a budget to City of
Launceston for funding approval every year.

OUR MEMBERS
Cityprom has over six hundred members within the CBD
boundaries; this includes retail, hospitality, tourism, beauty,
education and professional service businesses.
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CORPORATE
GOVERNANCE
STATEMENT

CORPORATE GOVERNANCE
STATEMENT
Cityprom is an association established under the
Associations Incorporation Act (Tasmania) 1964,
and operates in accordance with the legislative
requirements and its Constitution. Cityprom is
governed by a Board comprising of up to twelve
Directors, 5 - 8 elected representatives and 3
appointments representing City of Launceston,
Tourism Northern Tasmania and Launceston
Chamber of Commerce.
The Board met 11 times last year to set the
direction for policy, strategy and effective
financial controls.
The Board is responsible for the overall
governance of Cityprom, for its performance,
and is accountable to its members, stakeholders
and all statutory and regulatory authorities.
The Board sets the values, goals and strategic
direction of Cityprom. It sets and approves
strategic and financial plans, monitors
achievement of these goals and oversees the
operations of Cityprom.
The Board has appropriate policies in place
to declare and manage conflicts of interest,
and has a formal induction process to educate
incoming directors as to their role and
responsibilities.

a different type of business, geographical
section of the city or skillset to ensure a broad
representation of all members.
The Board has established a committee to assist
in enhancing the governance of Cityprom.

GOVERNANCE, RISK
AND FINANCE COMMITTEE
GOVERNANCE:
Develop charters, policies and procedures as
required; develop a Code of Ethics and monitor
its adherence; develop induction procedures for
new Board members;
RISK:
Develop appropriate risk management policies
and procedures, in particular for employment
practices, workplace health and safety and
building management; and to review the
adequacy of insurance coverage;
FINANCIAL MANAGEMENT:
Review and recommend adoption of significant
accounting policies; oversight effective systems
of accounting and internal control.

As a not for profit organisation that receives
strong Council and community support we are
cognisant of our obligations to our members,
and ensure that our staff understand our mission
and values. Each Board member represents
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THE YEAR
AT A GLANCE

COLLABORATIONS AND
PARTNERSHIPS
The Board and staff of Cityprom work with a
number of key stakeholders in Launceston to
achieve positive outcomes through effective
collaboration and partnerships, including:
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

City of Launceston
Tourism Northern Tasmania
Kingthing Marketing
Mona Foma
Foundry
Digital Ready
Van Dieman Project
Kingsway Association
Department of State Growth
Northern Young Professionals Network
University of Tasmania
Tasmania Police
Launceston Chamber of Commerce
Northern Tasmania Development Corporation
Co-Design Studio
VJAM
Hope & Me

REFERENCE GROUPS
Ensuring our members are represented on
key groups that affect various outcomes for
Launceston, Cityprom sits on a number of key
reference groups within Launceston to advocate
on behalf of its members, including:
•
•
•
•
•
•
•
•

Launceston Safer Communities Partnership
Cool Season Events Reference Group
City of Launceston Events Sponsorship Panel
Launceston Retail Network
Switch on the City
Shop Stealing Task Force
Launceston Destination Action Plan
Launceston Place DNA

4 | CITYPROM LAUNCESTON CENTRAL CITY ANNUAL REPORT 2019-20

5

VIBE! PROGRAM +
CITYPROM PROMOTIONS
& ACTIVATIONS

VIBE! events and activations and
Cityprom initiatives run in-house in the
last year have included:

DELIVERED
• Social media blogs, events
and business promotions

The VIBE! Program is Cityprom’s
partnership platform to work with
business, event holders, entrepreneurs
or anyone passionate about creating a
vibrant, people focused and magnetic
Launceston Central City.
By providing access to advice,
assets and equipment, grants and
sponsorship, VIBE! is about activating
the City through projects, creative
activities, precinct development
and beautification or marketing and
promotion.

• launcestoncentralcity.com.au
website launch
• Get Vocal Buy Local
• The Great (Online) Easter Egg
Hunt
• Mother’s Day promotion
• Winterlicious (Soupalicious,
Beats Brews and BBQs,
Launceston Central City
Stories)

SUPPORTED
• MONA FOMA
• MONA FOMA interactive map

• Off Street (Earl’s Court,
Yorktown Square, Brisbane
Court)

• Junction Arts Festival

• New Christmas banners
• Christmas webpage and Gift
Guide
• Locals Live with Channel 7 Tas

CITYPROM MEMBER
TESTIMONIALS
“...Thank you for working hard
to improve businesses in
Launceston.... business
has improved greatly after
participating...”
“Another step closer to a
wonderful upper St. John Street...
thanks for our beautiful potted
colour and herbs.”
“A great initiative by Cityprom
to get our voices, faces and
businesses out...”

• Mona Sessions

• School Holiday Hub

• Christmas in the City

Since its launch in 2017, significant
growth for Launceston’s calendar
of events and activations has been
achieved year upon year, with a focus
on partnerships and leveraging off
members and stakeholders’ event
expertise.

• BOFA - Online animation
• Christmas Parade (Launceston
Lions Club)
• Launceston Chamber of
Commerce Business Awards
• Tourism Northern Tasmania
Champions of Tourism

FACILITATED

• Little Italy Festival

• Launceston Night Market

• Upper St John Precinct Project

• Peace Festival

• World Street Eats

• Bricks & Mortar Series:
including Digital Ready +
networking sessions

• A Day on the Kingsway

• Peace Festival launch party

• AFL Meet and Greet

• Australian Musical Theatre
Festival launch party

• Brisbane St poster boxes

• Launceston Central City
Stories Empty shop window
initiative

• Switch on the City (Hawthorn
FC)

• Mad Hatter’s Twilight Festival

• Member newsletters

• Keep Calm and Spend Local
Chamber of Commerce
campaign

• Leoni Duff Gallery | Faces,
Places, Life

• Poster cabinets (Target)

• Charles Street Art Project

• Parklet umbrellas

• Be a Part of the Story

• Launceston Baseball
Activation
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• UTAS Open Day

The Cityprom Board of Directors role is to help lead and
direct the future of Launceston Central City.

BOARD OF
DIRECTORS

The board come from a range of industries and
backgrounds to best represent Launceston Central City’s
diverse range of members.
The Board would like to acknowledge outgoing Board
Directors Caroline Williamson and Dean Cracknell for their
time and commitment, and welcome and congratulate
incoming Board Director Andy Howell.

MONICA PLUNKETT
Chair

MARIA YANOTTI
Deputy Chair

DAVID KEWLEY
Treasurer

CHRIS GRIFFIN
Board Director

Monica has worked in the
advertising industry for
over 20 years – 10 years
as a Senior Art Director
at Clemenger Tasmania
and in other design
studios and advertising
agencies in Tasmania and
Queensland. Monica is a
Senior Strategist/Creative
at S. Group and used to run
her own advertising, design
and marketing business
in Launceston, Halibut
Creative.

Dr Maria Yanotti is a
Lecturer in Economics and
Finance at the Tasmanian
School of Business and
Economics (TSBE) UTAS.

David runs his own public
practice accounting firm.
With nearly a decade of
industry experience, David
has a background in small
business and start-up
entities, and has extensive
expertise in coaching new
business owners in business
administration.

Chris’s experience lies in the
tourism and travel sectors,
having worked for over 20
years across all facets of
these interrelated industries.

Monica’s role includes
strategic planning for
clients’ communication and
marketing requirements,
brand strategy and
implementation, as well
as advertising and design
across all media platforms
such as print, press and
digital.

Maria is an applied
economist specialising in
housing finance, banking,
and household economics
and finance. She has
published in leading
domestic and international
journals and is sought out for
her knowledge on mortgage
and housing markets.
Prior to her appointment at
UTAS, Maria studied and
taught at the University of
Iowa, United States, and
acquired her Laurea Cum
Laude (licenciatura) in
Economics in Universidad
Nacional de Tucuman,
Argentina. She moved to
Tasmania in 2009.
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David is a Chartered
Accountant with an Applied
Masters of Taxation
specialising in the areas of
business structuring, small
business concessions,
property development and
capital gains tax.
David was nominated
for the Tasmanian Young
Achievers award in both
2017 and 2018, in relation
to his extensive voluntary
contributions to the not for
profit sector in Launceston
and Northern Tasmania.

Currently Chris is in his
seventh year as the founding
CEO of Tourism Northern
Tasmania, a position he
came to after migrating to
Tasmania to accept the role
of Group Manager Marketing
for Tourism Tasmania in early
2008.
In addition to his regional
leadership role, Chris also
holds board positions with
Cityprom and Northern
Tasmania Development
Corporation.

TIM HOLDER
Governance Chair
Tim has 35 years experience
in the media industry,
including in print, broadcast
and digital media with the
past 24 years in executive
management, including as
CEO.
Tim currently serves as
Chairman of City Mission Inc.
Tim previously served as
President of the Launceston
Chamber of Commerce
and on the board of NRM
North and Tourism Northern
Tasmania. Tim is a co-owner
of Abes Audio Pty Ltd, a
leading audio production
company. Tim also chairs
the Committee for City and
Regional Competitiveness,
the economic subcommittee
of the Launceston Chamber
of Commerce.

TAIHLAURA DENMANFRANCIS
Board Director
Taihlaura is a Marketing
Consultant for the multiaward-winning Kingthing
Marketing. She has a
passion for all things in
digital marketing and
specialises in strategic
planning, social media and
digital advertising.
Taihlaura was previously
a retail manager in the
Launceston CBD and knows
first hand the importance of
bringing people to the city.
Taihlaura has a Bachelor
of Business in Marketing
and Human Resource
Management.
In 2019, Taihlaura was
a finalist for the Young
Professional of the Year
at the Northern Tasmania
Business Excellence Awards.

DAVID MARSZALEK
Board Director

NICK DAKING
Board Director

David graduated from UTAS
in Hobart with a Bachelor
of Surveying and Spatial
Science and made the move
North to explore career
opportunities. David has
since worked as a surveyor
in Launceston for the past 10
years.

Nick Daking is a
Launceston local and
extremely passionate about
Launceston as a city, its
business community, and its
citizens.

David works for 6TY°,
working alongside
Surveyors, Architects,
Engineers and Planners on
a daily basis. This has given
him exposure to all facets of
the development industry.
He has worked on many
large projects in Launceston,
such as the development
of The Charles, CH Smith
and the Brisbane Street Mall
redevelopment.

Nick has an Advanced
Diploma in Civil Engineering
and for many years worked
as an International Funds
Manager, specialising in
finance construction with
large developments across
the country.
Nick has spent years
building and managing
hospitality businesses
within in Launceston and
during this time has been
an active Board member of
the Tasmanian Hospitality
Association.
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BOARD OF
DIRECTORS cont.

MALCOLM REID
Board Director

DEAN CRACKNELL
Temporary Board Director

Malcolm returned to
Northern Tasmania in
2004 ago after living and
working in Europe as well as
Melbourne and Sydney.

Dean is a co-founder,
Executive Director and
the CEO of Town Team
Movement, a social
enterprise that supports,
connects and inspires Town
Teams around Australia.

Malcolm has considerable
experience in hospitality
and is part owner of Urban
Espresso, after having
established the very
successful Bridport Café.

Malcolm has been active
in regional tourism
organisations and is a
former President and
currently Vice President of
Tamar Bicycle Users Group
(TBUG) and a member of
the City of Launceston Bike
and Pedestrian Committee.

STAFF

AMANDA MCEVOY
Interim Executive Officer

LARISSA MURRAY
Marketing and Project
Manager

KRISTY PARKER
Events Manager

LINDSEY BROWN
Marketing Officer/ Graphic
Designer

He consults on placemaking,
community organising,
economic development and
community engagement,
with clients ranging from
local government to
developers and State
Government agencies.
Dean brings an external
perspective and can advise
on trends, opportunities
and challenges being
experienced in other city
and town centres around
Australasia and the world.
He is on the 100 Global
Network Leaders
for PlacemakingX, a
collaborative network of
placemakers spread around
the world.
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CHAIR’S
REPORT

At the risk of sounding like every other business wrap up this
year… 2020 hey? What a year!
Whilst Covid has wreaked havoc with almost every business
– and almost every individual – in the world, our year started
with a few unexpected turns even before the pandemic hit...
In late January this year we said farewell to our Executive
Officer, Steve Henty, who had been with Cityprom for a little
over two years. In his time with us, Steve contributed a wide
range of skills and expertise to the organisation, including
strategic thinking, financial acumen, change management, and
a strong focus on team and workplace culture. His work to
finalise Cityprom’s new strategic plan and action plan helped
achieve a clear focus for the organisation, with an emphasis
on placemaking, events, partnerships and other innovative
ideas to create a vibrant city centre. Steve’s financial expertise
led to numerous cost-savings and efficiencies across
the organisation and played a critical part in placing the
organisation in a healthy financial position moving forward.
In February 2020, Cityprom’s Member Engagement Officer,
Amanda McEvoy, confidently stepped into Steve’s shoes,
and since then has continued to hold the fort as an incredibly
competent and popular Interim EO. Her positive attitude,
engaging nature and focus on collaboration with the board,
Cityprom members as well as key stakeholders has ensured
the organisation continues to deliver strategic and effective
solutions – despite the challenging conditions we have faced
due to the pandemic.
Which brings us to March 2020, and the sudden changes to
our world brought on by Covid-19… With so many businesses
affected dramatically, with trading restrictions, closures,
changes to working environments and job losses, our
organisation acted quickly to do whatever we could to support
our members.
Instead of meeting with members face-to-face, in the first
couple months of Covid, Cityprom staff became adept at
Zoom meetings and online workshops, and held a number
of seminars remotely, contributing ideas and advice to help
businesses adapt to the new restrictions and challenges.
Our small team were fast thinking, creative and agile with
ideas, and rolled out a number of quick response solutions
to help our members in a variety of ways. The ‘Get Vocal
Buy Local’ campaign, is just one example of a quick turnaround solution that encouraged support for local business,
and worked alongside a similar message from Launceston’s
Chamber of Commerce.
Due to the changes brought about by Covid, our regular
annual Cityprom marketing promotions were adjusted to suit
an online environment, such as the annual Easter Egg hunt,
with participants searching for hidden eggs throughout the
Member Directory on our Cityprom website.
Our annual Winterlicious promotion, designed to liven up and
bring more people and business to Launceston’s CBD in the
winter months, was also adapted to take into account trading
restrictions and changes to shopping behaviour due to the

pandemic. We launched a series of Winterlicious videos, each
featuring two member businesses and a local ‘personality’,
which were all about collaboration and supporting local
(whether in person or online), and these gained a huge amount
of engagement on social media.
And while all of this was rolling out through the Winter
months, the Cityprom team were hard at work producing the
‘Love Launnie’ campaign. Launched in August, this major
marketing campaign, across multiple media platforms, aims
to reinvigorate our love for our city, and remind us to support
all things local. Since the launch we’ve had lots of positive
feedback, the campaign has gained recognition throughout
the Launceston community, and our team have continued to
empower Cityprom members to really make it their own. With
the messaging being adaptable for any business to use (e.g.
‘Love Launnie Hairdressing’ or ‘Love Launnie Cafés’), the idea
is that this campaign can gain a life of its own, and use public
engagement to strengthen our own marketing efforts and
really gain momentum.
If we’re considering all the things that have made our year
a big one, such as changes in our Executive Officer role, a
worldwide pandemic and the ways in which we’ve addressed
drastically altered shopping behaviours, City of Launceston’s
official review of our organisation should also be included.
While research was carried out from March to August this year,
we encouraged all members to have their say and take part in
the survey. We hope the end result will be some constructive
recommendations on how our organisation – and the role it
plays in marketing and activating our CBD – can be optimised
to deliver the best it possibly can for Launceston’s central city.
Needless to say 2020 has been a massive year, and it
wouldn’t have been possible to get through it without the
amazing efforts of the Cityprom team – supporting Amanda
as EO, Larissa, Lindsey, Kristy, and Abby on finances, have
worked tirelessly to ensure that campaigns have been
launched, events have been successfully delivered, and
members have been supported in whatever ways they
possibly can. Thank you, team, for all your hard work.
In such a challenging year, the Cityprom board, too,
have stepped up to go above and beyond their normal
responsibilities to ensure that the staff were supported and
the organisation could continue to operate as smoothly as
possible – and so I thank you all, also!
Here’s hoping the new year, for all its uncertainties
and challenges, will also be one of hope, positivity and
collaboration, in order for our businesses and our city to adapt,
grow and ultimately thrive.
Monica Plunkett
Chair,
Cityprom Inc.
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INTERIM
EXECUTIVE
OFFICER’S
REPORT

A year of three thirds, the 2019/2020 financial year for
Cityprom was one of twists, turns, changes and many
successes. The year saw high levels of member engagement
and public interaction, with increased profile, awareness and
visitation to Launceston Central City despite local and global
challenges!

JULY - OCT
The 2019 financial year started with the July launch of our new
Strategic Plan, Activations Plan, Member Information Pack and
Opportunities and Benefits Guide.
The second half of our 2019 Winterlicious cool-season
campaign followed its planned 5 year projection showing
increased brand awareness and it continued to grow into its
new identity, new website and new events - exciting people to
come in for Beats, Brews and BBQ’s in August. This was one of
the most successful Cityprom events in terms of feedback and
approximately 2000 people came out on a cold and drizzly
night and enjoyed the food, atmosphere and entertainment
in a lane-way identified by Cityprom that had never been
activated before. The School Holiday Hub was a pilot initiative
for school holiday periods and involved two businesses
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activating a space for families to hang out in the warmth with
games, entertainment and food options. Soupalicious was
launched as the first of our food orientated competitions, set to
become a regular annual part of the Winterlicious calendar, this
was a huge success with 13 cafes registering their best soup
and creating foot traffic in the city as the public tried as many
as they could in the month of July, with 474 people voting for
their favourite soup.
Our ‘Stories behind the business’ blogs were released, special
winter offers registered from members and the Winterlicious
website saw an increase in traffic from the previous year,
showing the growth in identity of the Winterlicious branding.
We launched our new website launcestoncentralcity.com.
au and contacted our 600+ members to issue logins so they
could manage their business listings and have put in hours of
work on an ongoing basis building member engagement to
ensure the website looks outstanding and is the go-to place
when searching for businesses and things to do in the city.
This went in line with changing our public faced branding from
Cityprom to Launceston Central City.
We also completed the incredibly busy year by implementing

a new sales database aimed at being able to track interaction,
member and stakeholder engagement and measure
promotional activities in a more scientific way.

OCT - JAN
The second ‘third’ of the year started with our ‘Off Street’
laneway events. Whilst being challenged with weather on two
of the three events we highlighted three of the cities hidden
but beautiful spaces in original and varying ways including,
jazz, music, world food and much member involvement.
Christmas in the City was as packed as usual with thousands of
Launceston families enjoying great entertainment and seeing
Santa and we supported a number of other VIBE! initiatives
over the warmer months including a range of collaborations
with Mona Foma.

FEB - JUNE
The final third bought us change with the February resignation
of the EO Steve Henty. I stepped up to take the reigns on
an interim basis supported by Larissa Murray in the role of
Marketing and Project Manager, and to add to the changes, in
March COVID hit, causing an inevitable challenge both with the
team working from home and responding to an ever changing
scenery for our many member businesses.
Highlighting our sound structure and direction, and ability
to be agile and move quickly to support our members, we
navigated our way through the pandemic lock down without
skipping a beat, launching the Get Vocal, Buy Local campaign
quickly and providing businesses with a valuable channel in
which to advertise their new opening hours and operations
such as delivery and take-away options. We moved the Easter
Egg Hunt online and rolled out a Mother’s Day promotion and
gift list. The silver lining has been the development of even
more positive and close relationships with an ever increasing
number of our members whom we’ve been able to support
in incredibly important ways and the use of competitions and
promotions to grow our social media and email subscription
following.
Great relationships and collaborations grew between the
Chamber of Commerce and City of Launceston during this
time, which resulted in positive outcomes such as the success
of the Upper St John Precinct development and the Get Vocal,

Buy Local and Keep Calm, Spend Local campaigns.
Moving into the 2020 Winterlicious campaign. We saw growth
from simple successes of engagement such as 12 cafes
entering Soupalicious to 16 entering Toastalicious as we
planned it for July, we consolidated the Winterlicious website
into the new Launceston Central City website to maximise
traffic to our website and business directory. Congratulations to
Larissa Murray, our Marketing Manager for managing this huge
project with a fantastic and versatile end result we are very
proud of.
As part of Winterlicious we commissioned a series of videos
and stories to shine the light on local businesses and the
people behind them. For the videos we enlisted the help
of The Premier, the Hon Peter Gutwein, Minister for Small
Business, Sarah Courtney, MP Bridget Archer, local alderman,
the mayor, deputy mayor, and other local sporting and well
known faces.
The VIBE! Program has continued to grow with the continuing
support of existing festivals coupled with the attraction of
new events and securing a city centre activation from some
events that were due to happen outside of our boundaries.
Approaching festivals proactively has led to many city centre
activations that would not otherwise have occurred.
The team has worked long, hard and innovatively throughout
the pandemic, and has showed their strong ability to adapt
and maintain productivity in a time of crisis and change. The
recruitment of Lindsey Brown to Marketing Officer and Abby
Stephens to Finance Officer and the return of Kristy Parker
from maternity leave means the team of 2.4 FTE have a
fabulous skill set which has been reflected in the volume and
quality of our work, social media, campaigns, promotions and
business support. As we move into the second half of 2020
we will continue to drive activity to the benefit of our members
through the development of our Love Launnie campaign and
an increased focus on our service businesses, city workers
and core activities.

Amanda McEvoy
Interim Executive Officer,
Cityprom Inc.
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2019-20
AT A GLANCE

HAPPY PATRONS =

141k

$

41
VIBE FUNDED
ACTIVATIONS

PRICELESS

SPEND

“It was the best
night ever!”

2019-2020

FINANCIAL YEAR

- Christmas in the City attendee

launcestoncentralcity.com.au

1259

PRECINCT
CHAMPIONS

PAGE VIEWS

24,177

18,072

OVER 600
BI-MONTHLY MEETINGS
REACTIVATED 2019-20

SESSIONS

+103.5%

+91.7%

CITYPROM

MEMBER
BUSINESSES
“WE LOVE THE COLLABORATION WITH
CITYPROM AND COUNCIL... as it helps band us
all together for a common purpose... to highlight
just how FABULOUS LAUNCESTON is!”

– Cityprom member

8%

58
MEDIA

APPEARANCES

SOCIAL MEDIA

13,657

2019-20 FINANCIAL YEAR

BRISBANE ST MALL:
Louise Scott | What’s New

CHARLES ST:
Malcolm Leedham | Lead’em
Footwear
YORK ST:
Chris Hardinge | Intersport
Launceston
UPPER BRISBANE ST:
Tameeka Lynch | Up Loans
KINGSWAY:
Zoe Howard | Acreage

ADVOCACY
ACTION

FOLLOWERS
Instagram + Facebook combined
1034 NEW FOLLOWERS

GEORGE ST:
Bruce Webb | Cocoon Living Tea

QUADRANT MALL/THE
AVENUE:
Andrew Doyle | Telstra Quadrant
Mall

– Cityprom member

“Beats Brews & BBQ’s! BRILLIANT EVENT that
gave us great exposure, not to mention the
GREAT COMMUNITY SPIRIT.”

ST JOHN ST:
Michelle Clark | Capri

THE COMMUNITY
SPIRIT! There
was something for
everyone!

IDEAS

+299.3%

+55%
USERS

118,738

INFO

SUBSCRIBERS

ACTIVATE
SUPPORT

– Event attendee

F

d

• Engagement
= 54,030

• Engagement
= 2401

• Impressions
= 1,476,962

• Impressions
= 273,468
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THANK YOU for
your continued
efforts and
PUSH FOR
IMPROVEMENT
FOR OUR
AWESOME CITY!
– Cityprom member

43
COMMUNICATIONS
SENT VIA MAILCHIMP

-MEMBERS & SUBSCRIBERS

2019-20

CITYPROM INC.
ABN 57 058 002 566

number of members and which categories they belong to - in
the review folder? I think we did a breakdown of this.
Specific stats to bring out from various campaigns – we have
Winterlicious last year and this year, I will do GVBL, but we
don’t have much for Christmas and our Off Street Events
were a flop – but maybe we could have an estimate on event
attendees?
Positive feedback and quotes from members – I think Amanda
has had a few from members?
Budget – ask about this in the Bizcore meeting this afternoon?
any engagement stats that we can pull (not sure what these
would be!)

ANNUAL
FINANCIAL
REPORT

30 JUNE 2020

ANNUAL
FINANCIAL
REPORT

CITYPROM INCORPORATED

FINANCIAL STATEMENTS
30 JUNE 2020

CONTENTS
Statement of Comprehensive Income............................................17
Statement of Financial Position.........................................................17
Statement of Changes in Equity.........................................................18
Statement of Cash Flows....................................................................18
Notes to the Financial Statements............................................19-20
Board Declaration.................................................................................21
Independent Audit Report..........................................................22-23
These statements should be read in conjunction with the accompanying
notes.
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1HWVXUSOXV GHILFLW



 







 

,QFRPH

([SHQVHV

2WKHU&RPSUHKHQVLYH,QFRPH
7RWDO&RPSUHKHQVLYH,QFRPH 'HILFLHQF\

&LW\SURP,QFRUSRUDWHG

STATEMENT
OF FINANCIAL POSITION
6WDWHPHQWRI)LQDQFLDO3RVLWLRQ
Cityprom Incorporated
$V$W-XQH
As
At 30 June 2020

1RWHV
$VVHWV
%DQN
&DVKDW%DQN
7UDGH'HEWRUVDQG2WKHU5HFHLYDEOHV
7RWDO&XUUHQW$VVHWV







 
 
 



 

)L[HG$VVHWV
7KLVVWDWHPHQWVKRXOGEHUHDGLQFRQMXQFWLRQZLWKWKHDFFRPSDQ\LQJQRWHV
3URSHUW\3ODQWDQG(TXLSPHQW

 
3DJH
7RWDO)L[HG$VVHWV


7RWDO$VVHWV

 

 

 
 




 

7RWDO/LDELOLWLHV



 

1HW$VVHWV

 

 

(TXLW\
&XUUHQW<HDU(DUQLQJV
5HWDLQHG(DUQLQJV
7RWDO(TXLW\



 



 

/LDELOLWLHV
&XUUHQW/LDELOLWLHV
7UDGHDQG2WKHU3D\DEOHV
3URYLVLRQV
7RWDO&XUUHQW/LDELOLWLHV
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&LW\SURP,QFRUSRUDWHG

STATEMENT OF CHANGES IN EQUITY
6WDWHPHQWRI&KDQJHVLQ(TXLW\
Cityprom Incorporated

$V$W-XQH
As At 30 June 2020

5HWDLQHG
(DUQLQJV

7RWDO







1HWVXUSOXV GHILFLW IRUWKH\HDU
2WKHU&RPSUHKHQVLYH,QFRPHIRUWKH\HDU










7RWDO&RPSUHKHQVLYH,QFRPH







%DODQFHDVDW-XQH







%DODQFHDVDW-XO\









 



 





7RWDO&RPSUHKHQVLYH,QFRPH







%DODQFHDVDW-XQH







1RWHV
%DODQFHDVDW-XO\

&29,'
5HVHUYH

&RPSUHKHQVLYH,QFRPH

&RPSUHKHQVLYH,QFRPH
1HWVXUSOXV GHILFLW IRUWKH\HDU
2WKHU&RPSUHKHQVLYH,QFRPHIRUWKH\HDU
7UDQVIHUWR&29,'5HVHUYH

&LW\SURP,QFRUSRUDWHG

STATEMENT
OF CASH FLOWS
6WDWHPHQWRI&DVK)ORZV
Cityprom Incorporated
$V$W-XQH
As
At 30 June 2020







,QFRPHIURP&RXQFLO/HY\

2WKHU,QFRPH

,QWHUHVW5HFHLYHG

3D\PHQWVWRVXSSOLHUVIRUJRRGVDQGVHUYLFHV
 
7KLVVWDWHPHQWVKRXOGEHUHDGLQFRQMXQFWLRQZLWKWKHDFFRPSDQ\LQJQRWHV
3D\PHQWVWRDQGRQEHKDOIRIHPSOR\HHV
 
3DJH




 
 

1HW&DVK)ORZVIURP2SHUDWLQJ$FWLYLWLHV

 

 

 

 



 



 

2SHUDWLQJ$FWLYLWLHV

1HW&DVK)ORZV
&DVKDQG&DVK(TXLYDOHQWV
&DVKDQG&DVK(TXLYDOHQWVDWEHJLQQLQJRISHULRG
&DVKDQG&DVK(TXLYDOHQWVDWHQGRISHULRG
1HWFKDQJHLQFDVKIRUSHULRG
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NOTES TO THE FINANCIAL STATEMENTS
Cityprom Incorporated
30 June 2020

1. Accounting Policies

b) Employee Benefits

These financial statements are a special purpose financial
report prepared in order to satisfy the accounts preparation
requirements of the Associations Incorporation Act (Tasmania)
1964.
&LW\SURP,QFRUSRUDWHG

Provision is made for the association’s liability for employee
benefits arising from services rendered by employees to
balance date. Employee benefits that are expected to be
settled within one year have been measured amounts
expected to be paid when the liability is settled, plus related
oncost.

The board have determined that Cityprom Incorporated.
is not a reporting entity and therefore there is no need to
apply Australian Accounting Standards or other mandatory
professional
reporting requirements in the preparation and
-XQH
presentation.

1RWHVWRWKH)LQDQFLDO6WDWHPHQWV

The financial report has been prepared on an accruals basis
and is based
on historical costs modified
by the revaluation
 $FFRXQWLQJ3ROLFLHV
FRQWLQXHG
of selected non-current assets, financial assets and financial
liabilities for which
the fair value basis of accounting has been
F 5HYHQXH
applied.

c) Revenue

Grants are recognised as revenue in the period in which the
entity obtains control over the contribution, or receives the
right to receive the contribution.
Other revenue is recognised when the entity obtains control
over the funds, which is generally at the time of receipt.

*UDQWVDUHUHFRJQLVHGDVUHYHQXHLQWKHSHULRGLQZKLFKWKHHQWLW\REWDLQVFRQWURORYHUWKH

d) Goods and Services Tax (GST)
The following specific
accounting policies, which are
FRQWULEXWLRQRUUHFHLYHVWKHULJKWWRUHFHLYHWKHFRQWULEXWLRQ
consistent with previous periods unless otherwise stated,
Revenues, expenses and assets are recognised net of the
2WKHUUHYHQXHLVUHFRJQLVHGZKHQWKHHQWLW\REWDLQVFRQWURORYHUWKHIXQGVZKLFKLVJHQHUDOO\DW
have been adopted
in the preparation of this financial report:
amount of GST, except where the amount of GST incurred is
WKHWLPHRIUHFHLSW
not recoverable from the Australian Taxation Office. In these
a) Property, Plant and Equipment
circumstances the GST is recognised as part of the cost of
Each class of property, plant and equipment is carried at
acquisition of the asset or as part of an item of the expense.
cost or fair value
where applicable, any accumulated
G less,
*RRGVDQG6HUYLFHV7D[
*67
Receivables and payables in the statement of financial
depreciation and impairment losses.
position are shown inclusive of GST.
5HYHQXHVH[SHQVHVDQGDVVHWVDUHUHFRJQLVHGQHWRIWKHDPRXQWRI*67H[FHSW

ZKHUHWKHDPRXQWRI*67LQFXUUHGLQQRWUHFRYHUDEOHIURPWKH$XVWUDOLDQ7D[DWLRQ
The depreciation rate
used for plant and equipment is 5 2IILFH,QWKHVHFLUFXPVWDQFHVWKH*67LVUHFRJQLVHGDVSDUWRIWKHFRVWRIDFTXLVLWLRQ
67%.
RIWKHDVVHWRUDVSDUWRIDQLWHPRIWKHH[SHQVH5HFHLYDEOHVDQGSD\DEOHVLQWKH
VWDWHPHQWRIILQDQFLDOSRVLWLRQDUHVKRZQLQFOXVLYHRI*67


2. &DVKDW%DQN
Cash at Bank
$FFHVV$GYDQWDJH
%XVLQHVVL&DVK
&DVK3DVVSRUW
'HELW&DUG
3HWW\&DVK
7HUP'HSRVLW
7RWDO&DVKDW%DQN





















 







 


 



 
 


3. 7UDGH'HEWRUVDQG2WKHU5HFHLYDEOHV
Trade Debtors and Other Receivables
*67
7UDGH'HEWRUV
7RWDO7UDGHDQG2WKHU5HFHLYDEOHV


4. 3URSHUW\3ODQWDQG(TXLSPHQW
Property, Plant and Equipment
3ODQW (TXLSPHQW
$FFXPXODWHG'HSUHFLDWLRQ3ODQW (TXLSPHQW
7RWDO3URSHUW\3ODQWDQG(TXLSPHQW
3DJH
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&LW\SURP,QFRUSRUDWHG

1RWHVWRWKH)LQDQFLDO6WDWHPHQWV
NOTES
TO THE FINANCIAL STATEMENTS
Cityprom Incorporated
30
June 2020
-XQH







7UDGH&UHGLWRUV
3D\UROO3D\DEOHV
*67
6XSHUDQQXDWLRQ3D\DEOH
6XVSHQVH







 





7RWDO7UDGHDQG2WKHU3D\DEOHV



 

3URYLVLRQIRU$QQXDO/HDYH





7RWDO3URYLVLRQV



 

5.
Trade and Other Payables
 7UDGHDQG2WKHU3D\DEOHV

 3URYLVLRQV
6.
Provisions

7.
Reserve
 COVID
&29,'5HVHUYH
$IXQGRIZDVQRWXWLOLVHGGXHWR&29,'7KLVDPRXQWKDVEHHQWUDQVIHUUHGWRD&29,'
UHVHUYH7KH$VVRFLDWLRQLVSODQQLQJWRXVHLWIRU&29,'UHFRYHU\LQLWLDWLYHVGXULQJILQDQFLDO
\HDU

3DJH
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&LW\SURP,QFRUSRUDWHG
BOARD’S
DECLARATION

%RDUG V'HFODUDWLRQ

Cityprom Incorporated
30 June 2020

,QWKHRSLQLRQRIWKHERDUGWKHILQDQFLDOUHSRUW
D

SUHVHQWVIDLUO\WKHILQDQFLDOSRVLWLRQRI&LW\SURP,QFRUSRUDWHGDVDW-XQHDQGLWV
SHUIRUPDQFHIRUWKH\HDUHQGHGRQWKDWGDWHLQDFFRUGDQFHZLWKWKHDFFRXQWLQJSROLFLHVRXWOLQHGLQ
1RWHWRWKHILQDQFLDOVWDWHPHQWV

E

VDWLVILHVWKHUHTXLUHPHQWVRIWKH$VVRFLDWLRQV,QFRUSRUDWLRQ$FW 7DVPDQLD WRSUHSDUH
DFFRXQWVDQG

F

DWWKHGDWHRIWKLVVWDWHPHQWWKHUHDUHUHDVRQDEOHJURXQGVWREHOLHYHWKDW&LW\SURP,QFRUSRUDWHG
ZLOOEHDEOHWRSD\LWVGHEWVDVDQGZKHQWKH\IDOOGXH

6LJQHG

«««««««««««««««««««««««

3RVLWLRQ

«««««««««««««««««««««««

'DWH

«««««««««««««««««««««««

3DJH
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ƌŽǁĞƵĚŝƚƵƐƚƌĂůŝĂ
EϴϰϬϬϲϰϲϲϯϱϭ
ϲϮWĂƚĞƌƐŽŶ^ƚƌĞĞƚ
>hE^dKEd^ϳϮϱϬ
WKŽǆϭϬϬϬ
>hE^dKEd^ϳϮϱϬ
DĂŝŶнϲϭ;ϬͿϲϯϮϯϭϮϮϮ
&Ăǆнϲϭ;ϬͿϲϯϮϯϭϮϯϭ
ǁǁǁ͘ĐƌŽǁĞ͘ĐŽŵ͘ĂƵ

&LW\SURP,QFRUSRUDWHG

,QGHSHQGHQW$XGLWRU¶V5HSRUWWRWKH0HPEHUVRI&LW\SURP,QFRUSRUDWHG

2SLQLRQ
:HKDYHDXGLWHGWKHILQDQFLDOUHSRUWRI&LW\SURP,QFRUSRUDWHG WKH$VVRFLDWLRQ ZKLFKFRPSULVHVWKH
VWDWHPHQWRIILQDQFLDOSRVLWLRQDVDW-XQHWKHVWDWHPHQWRIFRPSUHKHQVLYHLQFRPHIRUWKH
\HDUWKHQHQGHGWKHVWDWHPHQWRIFKDQJHVLQHTXLW\VWDWHPHQWRIFDVKIORZVQRWHVWRWKHILQDQFLDO
VWDWHPHQWVDQGWKHERDUG¶VGHFODUDWLRQ
,QRXURSLQLRQWKHDFFRPSDQ\LQJILQDQFLDOUHSRUWSUHVHQWVIDLUO\LQDOOPDWHULDOUHVSHFWVWKHILQDQFLDO
SRVLWLRQRIWKH$VVRFLDWLRQDVDW-XQHDQGRILWVILQDQFLDOSHUIRUPDQFHIRUWKH\HDUWKHQ
HQGHGLQDFFRUGDQFHZLWKWKHDFFRXQWLQJSROLFLHVGHVFULEHGLQ1RWH


%DVLVIRU2SLQLRQ
:HFRQGXFWHGRXUDXGLWLQDFFRUGDQFHZLWK$XVWUDOLDQ$XGLWLQJ6WDQGDUGV2XUUHVSRQVLELOLWLHVXQGHU
WKRVHVWDQGDUGVDUHIXUWKHUGHVFULEHGLQWKHAuditor’s Responsibilities for the Audit of the Financial
Report VHFWLRQRIRXUUHSRUW:HDUHLQGHSHQGHQWRIWKH$VVRFLDWLRQLQDFFRUGDQFHZLWKWKHHWKLFDO
UHTXLUHPHQWVRIWKH$FFRXQWLQJ3URIHVVLRQDODQG(WKLFDO6WDQGDUGV%RDUG¶V$3(6Code of Ethics
for Professional Accountants WKH&RGH WKDWDUHUHOHYDQWWRRXUDXGLWRIWKHILQDQFLDOUHSRUWLQ
$XVWUDOLD:HKDYHDOVRIXOILOOHGRXURWKHUHWKLFDOUHVSRQVLELOLWLHVLQDFFRUGDQFHZLWKWKH&RGH
:HEHOLHYHWKDWWKHDXGLWHYLGHQFHZHKDYHREWDLQHGLVVXIILFLHQWDQGDSSURSULDWHWRSURYLGHDEDVLV
IRURXURSLQLRQ


(PSKDVLVRI0DWWHU±%DVLVRI$FFRXQWLQJ
:HGUDZDWWHQWLRQWR1RWHWRWKHILQDQFLDOUHSRUWZKLFKGHVFULEHVWKHEDVLVRIDFFRXQWLQJ7KH
ILQDQFLDOUHSRUWKDVEHHQSUHSDUHGWRDVVLVWWKH$VVRFLDWLRQWRPHHWWKHUHTXLUHPHQWVRIWKH
Associations Incorporation Act (Tasmania) 1964$VDUHVXOWWKHILQDQFLDOUHSRUWPD\QRWEHVXLWDEOH
IRUDQRWKHUSXUSRVH2XURSLQLRQLVQRWPRGLILHGLQUHVSHFWRIWKLVPDWWHU


5HVSRQVLELOLWLHVRIWKH&RPPLWWHHIRUWKH)LQDQFLDO5HSRUW
7KHFRPPLWWHHLVUHVSRQVLEOHIRUWKHSUHSDUDWLRQDQGIDLUSUHVHQWDWLRQRIWKHILQDQFLDOUHSRUWLQ
DFFRUGDQFHZLWKWKHILQDQFLDOUHSRUWLQJUHTXLUHPHQWVRIWKHDSSOLFDEOHOHJLVODWLRQDQGIRUVXFKLQWHUQDO
FRQWURODVWKHFRPPLWWHHGHWHUPLQHVLVQHFHVVDU\WRHQDEOHWKHSUHSDUDWLRQDQGIDLUSUHVHQWDWLRQRID
ILQDQFLDOUHSRUWWKDWLVIUHHIURPPDWHULDOPLVVWDWHPHQWZKHWKHUGXHWRIUDXGRUHUURU

,QSUHSDULQJWKHILQDQFLDOUHSRUWWKHFRPPLWWHHLVUHVSRQVLEOHIRUDVVHVVLQJWKH$VVRFLDWLRQ¶VDELOLW\WR
FRQWLQXHDVDJRLQJFRQFHUQGLVFORVLQJDVDSSOLFDEOHPDWWHUVUHODWLQJWRJRLQJFRQFHUQDQGXVLQJ
WKHJRLQJFRQFHUQEDVLVRIDFFRXQWLQJXQOHVVWKHFRPPLWWHHHLWKHULQWHQGVWROLTXLGDWHWKH$VVRFLDWLRQ
RUWRFHDVHRSHUDWLRQVRUKDVQRUHDOLVWLFDOWHUQDWLYHEXWWRGRVR
>ŝĂďŝůŝƚǇůŝŵŝƚĞĚďǇĂƐĐŚĞŵĞĂƉƉƌŽǀĞĚƵŶĚĞƌWƌŽĨĞƐƐŝŽŶĂů^ƚĂŶĚĂƌĚƐ>ĞŐŝƐůĂƚŝŽŶ͘

dŚĞƚŝƚůĞ͚WĂƌƚŶĞƌ͛ĐŽŶǀĞǇƐƚŚĂƚƚŚĞƉĞƌƐŽŶŝƐĂƐĞŶŝŽƌŵĞŵďĞƌǁŝƚŚŝŶƚŚĞŝƌƌĞƐƉĞĐƚŝǀĞĚŝǀŝƐŝŽŶ͕ĂŶĚŝƐĂŵŽŶŐƚŚĞŐƌŽƵƉŽĨƉĞƌƐŽŶƐǁŚŽŚŽůĚĂŶĞƋƵŝƚǇŝŶƚĞƌĞƐƚ
;ƐŚĂƌĞŚŽůĚĞƌͿŝŶŝƚƐƉĂƌĞŶƚĞŶƚŝƚǇ͕&ŝŶĚĞǆ'ƌŽƵƉ>ŝŵŝƚĞĚ͘dŚĞŽŶůǇƉƌŽĨĞƐƐŝŽŶĂůƐĞƌǀŝĐĞŽĨĨĞƌŝŶŐǁŚŝĐŚŝƐĐŽŶĚƵĐƚĞĚďǇĂƉĂƌƚŶĞƌƐŚŝƉŝƐƚŚĞƌŽǁĞƵƐƚƌĂůĂƐŝĂ
ĞǆƚĞƌŶĂůĂƵĚŝƚĚŝǀŝƐŝŽŶ͘ůůŽƚŚĞƌƉƌŽĨĞƐƐŝŽŶĂůƐĞƌǀŝĐĞƐŽĨĨĞƌĞĚďǇ&ŝŶĚĞǆ'ƌŽƵƉ>ŝŵŝƚĞĚĂƌĞĐŽŶĚƵĐƚĞĚďǇĂƉƌŝǀĂƚĞůǇŽǁŶĞĚŽƌŐĂŶŝƐĂƚŝŽŶĂŶĚͬŽƌŝƚƐƐƵďƐŝĚŝĂƌŝĞƐ͘


&ŝŶĚĞǆ;ƵƐƚͿWƚǇ>ƚĚ͕ƚƌĂĚŝŶŐĂƐƌŽǁĞƵƐƚƌĂůĂƐŝĂŝƐĂŵĞŵďĞƌŽĨƌŽǁĞ'ůŽďĂů͕Ă^ǁŝƐƐǀĞƌĞŝŶ͘ĂĐŚŵĞŵďĞƌĨŝƌŵŽĨƌŽǁĞ'ůŽďĂůŝƐĂƐĞƉĂƌĂƚĞĂŶĚ
ŝŶĚĞƉĞŶĚĞŶƚůĞŐĂůĞŶƚŝƚǇ͘&ŝŶĚĞǆ;ƵƐƚͿWƚǇ>ƚĚĂŶĚŝƚƐĂĨĨŝůŝĂƚĞƐĂƌĞŶŽƚƌĞƐƉŽŶƐŝďůĞŽƌůŝĂďůĞĨŽƌĂŶǇĂĐƚƐŽƌŽŵŝƐƐŝŽŶƐŽĨƌŽǁĞ'ůŽďĂůŽƌĂŶǇŽƚŚĞƌŵĞŵďĞƌŽĨ
ƌŽǁĞ'ůŽďĂů͘ƌŽǁĞ'ůŽďĂůĚŽĞƐŶŽƚƌĞŶĚĞƌĂŶǇƉƌŽĨĞƐƐŝŽŶĂůƐĞƌǀŝĐĞƐĂŶĚĚŽĞƐŶŽƚŚĂǀĞĂŶŽǁŶĞƌƐŚŝƉŽƌƉĂƌƚŶĞƌƐŚŝƉŝŶƚĞƌĞƐƚŝŶ&ŝŶĚĞǆ;ƵƐƚͿWƚǇ>ƚĚ͘^ĞƌǀŝĐĞƐ
ĂƌĞƉƌŽǀŝĚĞĚďǇƌŽǁĞƵĚŝƚƵƐƚƌĂůŝĂ͕ĂŶĂĨĨŝůŝĂƚĞŽĨ&ŝŶĚĞǆ;ƵƐƚͿWƚǇ>ƚĚ͘
ΞϮϬϭϵ&ŝŶĚĞǆ;ƵƐƚͿWƚǇ>ƚĚ
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$XGLWRU¶V5HVSRQVLELOLWLHVIRUWKH$XGLWRIWKH)LQDQFLDO5HSRUW
2XUREMHFWLYHVDUHWRREWDLQUHDVRQDEOHDVVXUDQFHDERXWZKHWKHUWKHILQDQFLDOUHSRUWDVDZKROHLV
IUHHIURPPDWHULDOPLVVWDWHPHQWZKHWKHUGXHWRIUDXGRUHUURUDQGWRLVVXHDQDXGLWRU¶VUHSRUWWKDW
LQFOXGHVRXURSLQLRQ5HDVRQDEOHDVVXUDQFHLVDKLJKOHYHORIDVVXUDQFHEXWLVQRWDJXDUDQWHHWKDW
DQDXGLWFRQGXFWHGLQDFFRUGDQFHZLWKWKH$XVWUDOLDQ$XGLWLQJ6WDQGDUGVZLOODOZD\VGHWHFWDPDWHULDO
PLVVWDWHPHQWZKHQLWH[LVWV0LVVWDWHPHQWVFDQDULVHIURPIUDXGRUHUURUDQGDUHFRQVLGHUHGPDWHULDO
LILQGLYLGXDOO\RULQWKHDJJUHJDWHWKH\FRXOGUHDVRQDEO\EHH[SHFWHGWRLQIOXHQFHWKHHFRQRPLF
GHFLVLRQVRIXVHUVWDNHQRQWKHEDVLVRIWKLVILQDQFLDOUHSRUW
$VSDUWRIDQDXGLWLQDFFRUGDQFHZLWKWKH$XVWUDOLDQ$XGLWLQJ6WDQGDUGVWKHDXGLWRUH[HUFLVHV
SURIHVVLRQDOMXGJHPHQWDQGPDLQWDLQVSURIHVVLRQDOVFHSWLFLVPWKURXJKRXWWKHDXGLW7KHDXGLWRUDOVR


,GHQWLILHVDQGDVVHVVHVWKHULVNVRIPDWHULDOPLVVWDWHPHQWRIWKHILQDQFLDOUHSRUWZKHWKHUGXH
WRIUDXGRUHUURUGHVLJQVDQGSHUIRUPVDXGLWSURFHGXUHVUHVSRQVLYHWRWKRVHULVNVDQG
REWDLQVDXGLWHYLGHQFHWKDWLVVXIILFLHQWDQGDSSURSULDWHWRSURYLGHDEDVLVIRUWKHDXGLWRU¶V
RSLQLRQ7KHULVNRIQRWGHWHFWLQJDPDWHULDOPLVVWDWHPHQWUHVXOWLQJIURPIUDXGLVKLJKHUWKDQ
IRURQHUHVXOWLQJIURPHUURUDVIUDXGPD\LQYROYHFROOXVLRQIRUJHU\LQWHQWLRQDORPLVVLRQV
PLVUHSUHVHQWDWLRQVRUWKHRYHUULGHRILQWHUQDOFRQWURO

 2EWDLQVDQXQGHUVWDQGLQJRILQWHUQDOFRQWUROUHOHYDQWWRWKHDXGLWLQRUGHUWRGHVLJQDXGLW
SURFHGXUHVWKDWDUHDSSURSULDWHLQWKHFLUFXPVWDQFHVEXWQRWIRUWKHSXUSRVHRIH[SUHVVLQJ
DQRSLQLRQRQWKHHIIHFWLYHQHVVRIWKHHQWLW\¶VLQWHUQDOFRQWURO
 (YDOXDWHVWKHDSSURSULDWHQHVVRIDFFRXQWLQJSROLFLHVXVHGDQGWKHUHDVRQDEOHQHVVRI
DFFRXQWLQJHVWLPDWHVDQGUHODWHGGLVFORVXUHVPDGHE\WKRVHFKDUJHGZLWKJRYHUQDQFH


&RQFOXGHVRQWKHDSSURSULDWHQHVVRIWKRVHFKDUJHGZLWKJRYHUQDQFH¶VXVHRIWKHJRLQJ
FRQFHUQEDVLVRIDFFRXQWLQJDQGEDVHGRQWKHDXGLWHYLGHQFHREWDLQHGZKHWKHUDPDWHULDO
XQFHUWDLQW\H[LVWVUHODWHGWRHYHQWVRUFRQGLWLRQVWKDWPD\FDVWVLJQLILFDQWGRXEWRQWKHHQWLW\¶V
DELOLW\WRFRQWLQXHDVDJRLQJFRQFHUQ,IWKHDXGLWRUFRQFOXGHVWKDWDPDWHULDOXQFHUWDLQW\
H[LVWVWKHDXGLWRULVUHTXLUHGWRGUDZDWWHQWLRQLQWKHDXGLWRU¶VUHSRUWWRWKHUHODWHGGLVFORVXUHV
LQWKHILQDQFLDOUHSRUWRULIVXFKGLVFORVXUHVDUHLQDGHTXDWHWRPRGLI\WKHDXGLWRU¶VRSLQLRQ
7KHDXGLWRU¶VFRQFOXVLRQVDUHEDVHGRQWKHDXGLWHYLGHQFHREWDLQHGXSWRWKHGDWHRIWKH
DXGLWRU¶VUHSRUW+RZHYHUIXWXUHHYHQWVRUFRQGLWLRQVPD\FDXVHWKHHQWLW\WRFHDVHWR
FRQWLQXHDVDJRLQJFRQFHUQ



(YDOXDWHVWKHRYHUDOOSUHVHQWDWLRQVWUXFWXUHDQGFRQWHQWRIWKHILQDQFLDOUHSRUWLQFOXGLQJWKH
GLVFORVXUHVDQGZKHWKHUWKHILQDQFLDOUHSRUWUHSUHVHQWVWKHXQGHUO\LQJWUDQVDFWLRQVDQG
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THANK
YOU
The staff and Board at Cityprom Inc. would like
to express their thanks to all of the members,
individuals and agencies that funded, advocated
and supported the activities of our organisation in
2019-20.

PRECINCT
CHAMPIONS
Thank you to our 2019-20 Precinct Champions.
These member representatives provide feedback,
ideas and energy to our initiatives and are
a valuable source of communication to their
neighbouring businesses.
We value their expertise, experience and
commitment.

CITYPROM INC.

ABN 57 058 002 566
Level 1, 63-65 Cameron Street, Launceston TAS
7250
03 6334 3321
info@cityprom.com.au
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